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I N January 2018, Population Media Center (PMC) was already
busy preparing our presentations for the International Social
and Behavior Change Communications Summit. This key
bi-annual conference, which would convene that April in
Indonesia, had chosen a focus perfectly aligned with PMC’s
vision of a sustainable planet with equal rights for all: the power
of entertainment to create positive change around the world.

In conjunction with the Summit, 2018 also presented PMC with
another special opportunity for reflection. Twenty years earlier,
in June of1998, I had founded PMC. Two decades of experience
across more than 50 countries amounts to a lot of success and
alot of lessons learned. While we took the opportunity to
celebrate our 20th anniversary, we also reflected deeply.

What we saw made us proud. PMC is, and always has been,
dedicated to measuring our impact. We want to know what
each show accomplishes. We want to have educated, data-driven
insights into why any given show hits or exceeds our targets. Just
as important is when we may miss our objectives — there is no
better educator than a challenging experience in the field, after all.

Asyou know, from the very start, we have been dedicated to the
entertainment quality of our programs. Only after audiences are
fully engaged in our stories can the social and communication
theories embodied in our Theory of Change really bear fruit.
With Bandura’s Social Learning and Social Cognitive Theories
playing a central role, we show audiences new behavioral
options and their different repercussions. We entertain. We
don’t “lecture” or “message.”

But, we do meet the audience where they are: hiring all local
teams to write and produce the entertainment. The rich
characters. The amazing plot twists. The poignant resolutions
and denouements. Our shows, which have been proven capable
of appealing to diverse audiences on a variety of critical and
difficult-to address issues, have had amazing impacts in over

50 countries on four different continents. Our intervention is
not only fun for the audience to engage with, but owing to the
typically huge scale of our reach, it is highly cost-effective too.

WHAT WORKS? A CHANCE TO CELEBRATE & LEARN
PRESIDENT'S MESSAGE

In 2018, we also saw that the increasing complexity of media

markets in the developing world are seriously impacting the -
we need to research, produce, market, and measure our .

We realized that we needed to evolve our research and design f‘
thinking, along with contmually updatmg our Werstan
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are built, maintained, and changed.

With this in mind, late in 2018 we launah‘nultlpl ¢
focus groups to review our own cre
retained external social norms
normative impacts and the
impact. We have to make

issues —like c

We work tirelessly to empower women and girls, to e
small family sizes, and to fight climate change. We
Every show is designed to make progress on key i
essential to the health of individuals, societies, a

with equal rights for all. Without your support, we coul
pursue this essential work. I am so grateful for your visi
loyalty to PMC, and your appreciation of how we combiffie art
and science to effect positive change in the world. Th
exciting and difficult journeys still lie ahead.

Thanks for being here with us,
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WILLIAM N. RYERSON

Founder and President, Population Media Center



SHIFTING NORMS
CHANGING BEHAVIOR
~AMPLIFYING VOICE

In April 2018, Population Media Center (PMC) was invited to take
some lead roles at the International Social and Behavior Change
Communication Summit (SBCC Summit). The conference, gathered
in Nusa Dua, Indonesia, focused on “What works?” in entertainment-
education. PMC hosted numerous sessions designed to share insight.

Approximately 1,200 professionals from go different countries
delivered an exciting look into what’s working to improve lives in SBCC
entertainment. PMC’s team gave six presentations and conducted a
standing-room only skills-building workshop on methods to evaluate
impact. PMC also had two poster presentations and hosted a booth
throughout the week for discussions with other attendees. "“\’ i !

“The summit was valuable in so many ways,” says Scott Connolly,

PMC’s Director of Research, “including the opportunity to connect with 7y "‘ ‘i t
others doing similar work and form possible partnerships for future F
programs.” U

The SBCC Summit Committee, in their Summit Declaration, confirmed
the vitality, dynamism, and evolution of social and behavior change
communications, explaining, “We return home more united, more
committed to people-centered development than ever.”

At top: SBCC Summit opening ceremony. At right top: PMC’s Scott Connolly
(Director of Research), Kriss Barker (Vice President of International
Programs), and Fatou Jah (Research Associate) at the PMC booth. At right
center: PMC’s Jean Bosco (Head of PMC-Burundi), Fatou Jah, and Priyanka
Rajendram (PMC volunteer in Nepal). At right bottom: PMC and PCI Media
Impact honored Miguel Sabido (center) during the opening ceremony. It was
a privilege for us to honor this pioneer in entertainment-education.




: 2018 marked our 20th anniversary.
More than half a billion people have listened to our shows.

We could not have dreamed that such a community of donors,
volunteers, and advocates would exist to make this possible.

- MAGINE WHAT CAN BE ACCOMPLISHED
IN THE NEXT 20 YEARS.

We're fighting for a sustainable planet with equal rights for all.

Nothing else will do.
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Storytelling has framed people’s worldviews =

since before there was written language. We

learn from stories. WISHI K!K!Ep';ﬁ%?“
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change attitudes and behaviors around deeply TN ‘

entrenched beliefs, particularly regarding gender s
equality and the rights of women and girls.
Although these aren’t light topics, our shows very

well may be.
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PMC shows work across cultures, languages,
religions, and media markets because every show
is designed for the particular challenges, in a
particular culture, faced by a specific audience.

Every show is designed for impact. OUR MISSION is to use entertainment-

PMC'’s successful motivation of large audiences education and mass media to promote

makes the approach incredibly cost-effective. social and cultural change by addressing
Specifically designed stories are one of the most the interconnected issues of the full
powerful and scalable strategies for sparking long- rights of women and gir]s . population,
term behavior change and motivating major societal and the environment. Our goals are to

shifts on the most crucial issues of our time. empower peo pl e to live healthier and more

prosperous lives and to stabilize global
population at a level at which people can

IN NEPAL, LISTENERS TO ONE OF PMC'S SHOWS live sustainably with the world’s renewable
WERE 2.7 TIMES MORE LIKELY THAN NON- FESORECES:

LISTENERS TO BELIEVE THAT WOMEN AND MEN
HAVE EQUAL LEADERSHIP CAPABILITIES.



$2.6M TO IMPROVE HEALTH OF WOMEN AND CHILDREN

In 2018, the United States Agency for International Development (USAID) awarded
PMC $2.6 million and the Erik and Edith Bergstrom Foundation granted PMC
$135,600 to develop programs to support improvements in the health of Zambian
women and children, with emphasis on increasing use of family planning.

“I have lived and worked in Africa for many years and can attest to the power of
community radio,” said USAID/Zambia Mission Director Patrick Diskin. “Through
PMC and the USAID Community Radio Program, our goal is to reach a greater
number of women and children with important messages that will help improve
their basic health and overall quality of life.”

PMC designed two radio shows that began broadcast in January 2019 on strategically
selected community and commercial radio stations because radio is the most
commonly used form of mass media among Zambian adults and adolescents. PMC
trained local teams to produce the shows in the local languages of Bemba and Lozi.
The Bemba show is broadcast in the Muchinga, Luapula, and Central provinces,
while the Lozi show is broadcast in the Western province.

“We’re grateful for the opportunity to work in Zambia,” said Kriss Barker, PMC’s
Vice President of International Programs. “PMC looks at a number of indicators to
determine our priority countries and Zambia ranks high on many of them. Zambia’s
rapidly expanding population faces many challenges. As you might expect, Zambia’s
women and children suffer the most, but PMC can build upon the work in progress,
both from a policy and infrastructure standpoint, and catalyze significant change.”

“Zambia is ranked 139th on the United Nations Development Programme Gender
Inequality Index,” said Charles Kalonga, PMC-Zambia Resident Representative, who
oversees PMC’s project in Zambia. “Our show addresses family planning, nutrition,
gender-based violence, and HIV. These are tied to other issues, like maternal and
child health, early marriage, adolescent pregnancy. To address these issues we

must have a culturally sensitive social behavior change approach that considers the
Zambian local cultural contexts.”

ALMOST 1/3 OF TEENS

BECOME PREGNANT

¥ oy I6%0F 20-24
YEAR OLD WOMEN HAVE
COMPLETED'SEGONDARY

SCHOOR.\

4
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50% OF ZAMBIANS
CANNOT AFFOR\D BASIC
_NEEDS.
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The morning sun filtered through the glass domed roof. Underneath the
dome, fictional shops lined the town center where guests peered in the
windows or entered the barbershop to sit in the barber’s chair and put
on headphones that gave them the voice of the barber relating the latest
town gossip. Other people had their pictures taken, or found themselves
laughing beside the pen of contented goats munching on hay. It was the
end of February, 2018, in Guatemala City, and PMC was introducing its
first Guatemalan show, Toma Mi Mano (“Take My Hand”), to the press
and associated guests.

iN0 TE LA PUEDES PERDER!

As everyone sat down at circular banquet tables, the emcees on stage i Tona mimano

told them more about the fictional town of San Juan Renacimiento CONDEEVLUAS‘IT?%?E ;Am g?ﬁ;’ Gggw' il

and asked guests to close their eyes and don sleep masks, which would ' '

enhance their next imagination experience. A snippet from the show’s

first episode began to play and guests heard the voices of the characters, whose lives would unfold in this town over the next
year and a half.

In this town Alex would have to decide whether to pursue the future he wants, even if it means turning his back on his family. Here
Esperanza, raising her lovely granddaughter, would have to try to prevent her daughter’s fate from falling on this beautiful child.
Jefferson would have to decide whether his relationship with his father was more important than the well-being of his wife and
daughter. And Ruth would have to choose whether she should put herself in harm’s way to protect her sister from a man she knows
is a sexual predator.

In March 2018, Toma Mi Mano began airing on 51 radio stations in all 22 Guatemalan states. The 156-episode show broadcast
until September 2019 and addressed reproductive health, teen pregnancy, gender-based violence, rape, and gang violence.

To promote the show, PMC partnered with the Guatemalan advertising agency Lafabrica&Jotabequ, subsidiary of GREY
International. The project’s advisory committee included organizations such as Plan International, Planned Parenthood
Global, the United Nations Children’s Fund (UNICEF), ASOGEN, and ALAS (Fundacién América Latina en Accién Solidaria).
Project funders include Fred and Alice Stanback, the Weeden Foundation, and the Erik and Edith Bergstrom Foundation.

LA RADIONOVELA
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In 2018, PMC finished broadcast of Mai Sari Sunakhari (“Orchid, Like Me”) in Nepal. The two-year, 208-episode radio
show had a particular focus on child marriage because Nepal has one of the highest rates of child marriage in the world.
For poor families in Nepal, the marriage dowry they receive for a daughter is a financial necessity, and many families
suffer from the perception that women not married early will be considered “impure.” The NGO Girls Not Brides
reports that 41 percent of Nepali girls are married before they are 18 years old.

e

~ PMC benefited from the support of well-known Nepali figures. Ram Baran Yadav, former president from 20
~ spoke at the show’s launch celebration, and Rajesh Hamal, a beloved Nepali actor often called “Maha-Nay. at
;s ¥ Actor”), appeared in TV and radio spots advertising the show.

Evaluation results for Mai Sari Sunakhari showed that listeners in Nepal were three times more likely than non-listeners
to believe people in the community are working to end child marriage, three times more likely to believe girls should be
encouraged to continue their education to higher levels, and more than twice as likely to have taken action themselves to
discourage child marriage.

“I have learned to say no and take a stand against child marriage in any situation,”
said one young female listener. “Sometimes parents can force you, but you should
never get married that young. We need to be confident about our life and future.
We should complete our education and be self-dependent before making the
decision to get married.”

Mai Sari Sunakhari and another PMC radio show broadcast in Nepal, Hilkor
(“Ripples in the Water”) were funded by the Kendeda Fund, which focuses on
girls’ rights as one of its five programmatic areas of funding.

be valued.

— Ram Baran Yadav, Former Nepal President
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A NEW DAWN: THE PAMBAZUKO EFFECT

It’s estimated that more than 350,000 Congolese listened regularly to Pambazuko
(“New Dawn”), PMC’s radio show in the Democratic Republic of the Congo. The
show ran for 1.5 years, broadcasting 156 episodes from 2016 to 2017. Post-show
surveys showed that listeners increased their knowledge in topics ranging from
contraception to deforestation.

“Pambazuko brought powerful and fun storylines to life,” says PMC Program

Manager Lindsay Reid. “Our first rule is to be some of the best entertainment on the
air. Pambazuko also took on issues like reproductive health and contraception, girls’
education, and wildlife protection and demonstrated how these things are relevant.”

When the broadcast ended, PMC got to work on the next stage of the project — what
is internally called “endline.” To evaluate the impact of the show, we surveyed

2,500 individuals stratified by residence (rural/urban), province and age. Given the
region’s high illiteracy, and social norms that frown on inter-sex conversations with
strangers, researchers visited homes in male/female pairs to collect information
face-to-face in a socially appropriate manner.

After collecting demographic information, surveyors asked residents their
opinion on key topics like family planning, girls’ education, and protecting animal
species. Last of all, the surveyors determined whether residents were familiar with
Pambazuko, and how often they listened to the show. Researchers conducted
multivariate comparisons to determine whether differences between listeners and
non-listeners were statistically significant and whether they could be attributed to
the show.

“The results were encouraging,” says Reid. “It’s estimated that 30 percent of our
target audience had heard of Pambazuko and 16 percent listened to more than half of
the episodes. To reach more than 350,000 people at least once per week for 1.5 years —
that scale of impact is part of why entertainment can change social norms.”

IMPACT HIGHLIGHTS

»2.4X

Pambazuko listeners were
2.4 times more likely than
non-listeners to say they
approve of family planning.

»3.2X

Pambazuko listeners were 3.2
times more likely than non-

listeners to say that girls should
be encouraged to pursue their
education to a high level.

»2.9X

Pambazuko listeners were 2.9
times more likely than non-
listeners to say they have been
involved in protecting animal
species such as gorillas.

»2.1X

Pambazuko listeners were 2.1
times more likely than non-
listeners to say girls’ education
benefits the entire family.




2018 FINANCIAL OVERVIEW

2018 SUPPORT AND REVENUE

Contributions and Grants
Investment Income
Other Income

Net Assets Released from Restriction

TOTAL 2018 SUPPORT AND REVENUE

2018 EXPENSES

UNRESTRICTED
$ 1,545,558
$207,226
$458,741
$5,288,669
§1,500,194

TEMP. RESTRICTED

$5,113,078

($5,268,669)
§ 175,591

2018 TOTAL

Program: General Program Development

Program: Public Outreach

Program: National & International Initiatives

Management and General

Fundraising

TOTAL 2018 EXPENSES

89%

PROGRAM

EXPENSES

$947,887
$180,472
$5,230,918
$404,478

$383,967
§ 7,141,712

2018 TOTAL
$6,658,636
$207,226
$458,741
$0
§7,324,603

Bl PROGRAM EXPENSES
B MANAGEMENT & GENERAL
FUNDRAISING
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2018 HIGHLIGHTS

BURUNDI

Agashi 2 (“Hey! Look Again!”) 208-episode radio show,
August 2016 - August 2018

ETHIOPIA

Sibrat (“Trauma”) 226-episode radio show, rebroadcast
2016-2018

Toma Mi Mano (“Take My Hand”) 156-episode radio show,
March 2018 - September 2019

HAITI

Zoukoutap 3 (“To Limp”) 156-episode radio show,
November 2018 - July 2020

NEPAL

Mai Sari Sunakhari (“Orchid, Like Me”) 208-episode radio
show, April 2016 - April 2018

Hilkor (“Ripples in the Water”) 104-episode radio show,
April 2016 - April 2017; rebroadcast April 2017 - April 2018

RWANDA

Umurage (“Inheritance for a Better Future”) 156-episode radio
show, June 2017 - July 2018

Umurage 2 (“Inheritance for a Better Future”) 54-
episode radio show, November 2018 - May 2019

YOU MAKE THIS WORK POSSIBLE.
WWW.POPULATIONMEDIA.ORG

\\

@zoukoutapht
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PERSEVERANCE IN HAITI

Last summer, a fuel riot erupted in Haiti after
the government announced a reduction in fuel
subsidies that would result in major increases in
the price of gasoline, diesel, and kerosene. The
civil unrest spread throughout the country and
lasted for days on end. Haiti remains the poorest
country in the Americas with close to 60% of the
population surviving on less than $2.00 per day.

It’s within this context that PMC’s Zoukoutap

3 (“To Limp”) debuted in November 2018. This
156-episode series celebrates the beautiful people
of Haiti —while working to impact some of the
unspoken, challenging realities of Haitian society.
Because of the unrest, broadcast was interrupted
for a short period in Haiti’s capital, Port-au-Prince,
but it soon resumed and broadcast had continued
during that period in other regions.

Notably, this is the third show to carry the
Zoukoutap title and expand upon the plot and
characters. Zoukoutap 3 is written, produced, and
acted in Haitian Creole, a language spoken by over
9o percent of Haitians. We are proud to be working
in Haiti, to be one tiny piece in the larger push for
progress and human rights.



2018 INSTITUTIONAL AND

CORPORATE DONORS

ORGANIZATIONS SUPPORTING STORIES FOR CHANGE

Adobe

AmazonSmile

Galen Hoskin & Dina Wolkoff Giving Fund
Biodiversity & Sustainability Fund

Bushrod H. Campbell & Adah F. Hall Charity Fund
The Capital Group Companies Charitable Foundation
Caterpillar Foundation

Cinco

Combined Federal Campaign

Community Foundation for Greater Buffalo
Davies/Weeden Fund

Dole Family Foundation

EcoTrust

Erik and Edith Bergstrom Foundation

The Female Health Company

Flora L. Thornton Foundation

Foundation for the Carolinas

Government of Canada

The Grantham Foundation for the Protection of the Environment
Jane Goodall Institute

John & Holly Robbins Family Foundation

L. P. Brown Foundation

McBride Family Foundation

Moses Feldman Family Foundation

OneTalk

PayPal Giving Fund

Population Community Foundation
The Population Institute
Population Services International
The Prentice Foundation, in memory of Elaine Prentice Hapgood
Rotarian Action Group for Population & Development

Round Hill Fund

S&C Harvest Foundation

Save the Children: Haiti

Segal Family Foundation, Inc.

Smoke Rise Foundation

Svetkey - van der Horst Fund of Triangle Community Foundation
Swiss Agency for Development and Cooperation

T. Rowe Price Program for Charitable Giving

UNDP

UNFPA

UNICEF

USAID Zambia

Vermont Community Foundation
Vital Spark Foundation

Weeden Foundation

Williams Family Foundation

CELEBRATING DR. NEGUSSIE TEFFERA

To acknowledge his tremendous service to Population Media
Center upon his retirement, the Board of Directors recognized
Dr. Negussie Teffera for his exemplary and dedicated work

as Resident Representative of PMC-Ethiopia from 2000 to
2019. In a resolution, the board honored his two decades of

leadership. During his tenure, Dr. Negussie:

Acted as the spokesperson and guiding force for PMC-Ethiopia.

Raised support and built partnerships with the
Ethiopian government, NGOs, UN agencies, and foreign
embassies.

Oversaw the production and broadcast of nine very successful
PMC shows and numerous workshops for journalists, as well
as community, youth, and religious leaders.

Reduced dramatically the
acceptance and practice of
female genital mutilation.

Dr. Negussie Teffera retired from
PMC at the end of 2018.

Authored the books Communication for Social
Development: An Overview and the Ethiopian
Experience and The Ethiopian Media Profile. He also
published several collections of real-life stories relating
to reproductive health and gender issues, which were
then distributed across the country.

Dr. Negussie’s accomplishments come from his extraordinary
commitment to the rights of women and girls, reproductive
health, and the people of Ethiopia. He has given the country—
and the world—much to thank him for. The Board of Directors
considers him a permanent part of the PMC family. B




2018 INDIVIDUAL DONORS

INDIVIDUALS SUPPORTING STORIES FOR CHANGE

Tim Aaronson

Mark Abrahams

Judith Ackerman

Douglas Adams

Robert & Kerstin Adams
George Adkins

Sue Agranoff

Dr. George Ainslie

Kenneth & Gail Albert
Katrina Allen

Andrea & Richard Amend
Alice Anderson

Keith & Ana Annis

Sally Anson

Brian Appleberry & Gabrielle Mikula
Gert Aron

Jeannette Atkinson

Victor Auerbach

Aaron Babbie & Ara Vallaster
Earl & Suze Babbie

Steve Bain

Rick & Lyn Balzer

Ann Bancroft

Mary Bandura & Harton Smith
Kiren Bansal

Donald Barber, MD

Kriss Barker

Olivia Bartelheim

Edwin & Janet Bartholomew
Lucy Bartley

Keith Barton

Dr. Harold Bauer

Drs. John & Penelope Beasley
Robert Beck

Roy & Shirley Beck

Armin Behr

Ed Bennett

Joe & Edith Benninghoff
Amy K. Berger

Debby Bergh

Dr. Rameen Beroukhim
Cynthia Bertozzi

Kaye Beth

Joe Bish

Norman Bishop

Linda Black

Mitchell Blair

Jennifer Blake

Jonathan Blake & Elizabeth Shriver
William Blakney

Casey Blanchard & Dan Cox
Lillie Bleau

Elspeth G. Bobbs

Catherine Bock

Elaine Booth

Amy & Ed Borer

Dr. Samuel Bozzette

James Braden

Steven Branch

Elizabeth Breunig

Clifford Brothers, PhD
Diane Brower

Doris Brown

Erica Brown

Marney Bruce

Gregory Bungo

Anita Busquets

Scott Campbell

Dr. Irene Cannon-Geary
Bruce Carlson

F. Peter Carothers

Mary Cartella

James Carter

Lisa Caruso

Dick Catlin

John & Theresa Cederholm
Ann H. Clark

Robert Clark

Myra Clarke

Robert Clear

Susan Cohen Rebell

Jeff Cohen

Marcia Coleman

Glen Colton

Joshua & Tisha Colton
Dr. Elizabeth Conant
Paul Concus

Graham Connell

Scott Connolly & Barbara Wager
Sarah Anne Corbett
Grace Crowley

Warren Cuddeback
Clare Curtis

Margaret & Daniel Curtis
Carl Darnell

Dr. Peter Davies

Cheryl Davis

Ronald & Shirley Davis
Bijan Dehbozorgi

Linda Destefano & Richard Weiskopf
Marilyn DeYoung
Madeline Di Nonno
Judith Dickerson

John DiMiceli
Soshannah Dobry

Philip & Frances Dodd
Dr. Daryl Domning
James Doty

Gordon Douglas

Arden Down

Dr. Don Dumond

John & Mary Anna Dunn
William Eastham

Dr. Regina Edmonds
Hon. & Ms. Bert T. & Susan D. Edwards
Eric Efron

Paul & Anne Ehrlich

Art & Elinor Elphick
Thomas Emmons

Sarah Endres

David Epstein

Sarah Epstein & Don Collins
Wes Ernsberger

Diana & Emory Fanning
Dr. Jafar Farnam

John Feeney

Mr. & Mrs. Randolph Femmer
Susan Fendell

Louise Ferrell

Leta Finch

Sal & Jo-Ann Fiscina
Andrew Forrest

Thomas & Florence Forrest
Maria Fotopoulos

Rosalie Fox

Greg Freer

Alan French

Andrew Frey

Drs. Barbara & Richard Friedenberg
Molly Frizzell

Daniel Fry

Michael Fry

Alison Fuller

Newton Garland

Lydia Garvey

Alison Geballe

Robert Gebelein

Linda Geiser

Steve & Kristy Giddings
Mark Giese

Peter Gilbert

Robert Gillespie

Gilbert Glickstein

Elaine Goldman

Brian Goldstein

Tom & Rosalyn Graham
Miguel Granados

Lindsey Grant

Janet Greene

Richard Gregory III & Louise Thorson
Lucy Grimes Evans

Dr. Richard & Gail Grossman
Helen Grumman

Lynne & Charles Gunn

J. Justin Gustainis

Patricia Hackbarth

Robert Metcalf Hall, Jr.
Dr. Thomas Hall

Rachel Hamburg

Henry Hamburger

Eric Hanson

Mr. & Mrs. William Harris
Brett & Lynn Harris

Dan & Lois Harris

Mary Harris

Nancy Harris

Mary Harte

Margaret Harvey

Charles Hathaway

David Hathaway

Dirk & Dixie Havlak
Jane Heald

Dorian Hebert

Charles & Margareta Hedberg
Robert & Rosemary Heil
Carol A. Heller
Wendy & John Helms
Ted & Margie Henning
Julie & Don Herr
Richard & Valerie Herr
Susan Hessel

John & Nancy Heugel
Sandra Brink Hill
Derek Hoff

Judith Hoffman

Ron & Dianne Hoge
Karen Hollweg

Glen Holstein

Anne Honhart

Mark Horlings

Greg Hubit

William & Lucie Huckabay
Cherry & Albert Huen
Jacqueline Hughes
Jerry Hughes

Hank Imus

Gerald Iversen

Walter Jacobs

Jason Jay

Thalia D. Jeffres
Wallace Jenkins
Sandra Jerman

Carol Jewell

David Johns

Fred Johnson

Nicholas Jones

Susan Jones

Janice Juraska

Jeremy Kagan

Sandra Kanck

Judith Karpen
Catherine Kashanski & Eric Sorenson
Rebecca Katz

Jennifer Keller

Dr. Patricia Kenschaft
Shirley Kiefer

Kay Killingstad

Paul Killough

Taylor Kingston

Amy Kleppner

H. Felix Kloman

Kathy Knudsen
Richard Koch

David Koenigsberg
Leon Kolankiewicz
Oleg & Natalia Kolosov
Walter Kosec

Leszek Koziol

David Kraus

Peter Kreckovic




Elliott Krefetz

Robert Kretschmar

Robert Kropfli

Dr. Judith Kunofsky & Mitchell Shandling
Dusan Kustudic

Doug La Follette

Susan Labandibar

Susan Lake & Warren Long
John Lamb

Richard & Dottie Lamm
Coralie Lang

Robert Law

Barbara Meislin

Robert Meyer

Keith & Jackie Miller

Dr. Thomas Moore

James Morgan

Barbara & Howard Morland
Diantha Morse

William & Ann Naftel
Stephen Nash

Sara Nerken

Patricia & Kris Nichols
Michael & Suzanne Niebling

“THE DRAMA REFLECTS THE SITUATION WELL. IN
FAMILIES, SONS ARE IN HIGH DEMAND. MY BROTHER
ALSO HAS A DAUGHTER ONLY, BUT I BELIEVE

DAUGHTERS ARE LIKE SONS. THEY ARE EQUAL.”

— MALE MAI SARI SUNAKHARI LISTENER, NEPAL

Norbert Lechner

Jim & Karen LeFevre
Edward Lehrer

Dr. & Mrs. John Lepinski
Steven C. Leuthold

Jerry Leverenz

Adam Levine

William J. Libby

Amy & Lee Little

Joanna London

Louise Earle Loomis
Marcena Love

Merloyd Ludington

Dr. William & Vi Luginbuhl
Edward Lundquist

Deborah Lycan

John Lynskey

Kristina & Patrick Lyons
Edwin & Christina Maher
Ellen Mahoney

Edward Maibach

Jerry & Sandy Manne
William Mares & Christine Hadsel
Jennifer Marlon

Jack Marshall

Lars Martensson

John Martin

Stewart Martin

Patricia & Joel Marx

Brian Mason

Richard Maylan

Cynthia McClintock
Downs McCloskey, Jr.
Kevin McCormick

Holly McDonald

Michael McGee

Molly McLaughlin & James Alcock
R. S. McNally

John & Rebekah McReynolds
Pablo Meglioli

Peter Nimkoff

Tom Nims

Greg Oates

John O’Connell
Patrick Oliver
Barbara Otsuka
Charles Otterson
John Park

Richard & Ann Park
Beresford Parlett

W. Todd Parsons
Ruth Partridge
Patricia Passmore Alley
Lynn Patinkin

John Patrick

Anita M. Pereira
Susan Perkins

Tom & JaMel Perkins
Csaba Geza Peterfalvi
Esther Phillips
Samuel Phipps

Karen Gaia Pitts
Laurie Plank

Roger Plenty

George Plumb

Chuck Poat

David & Marian Poindexter
David Porteous & Vicky Smith
Zachary Price

Jane Putch

Justin Pye

Karin & David Pye
Joelle Raichle

Dr. David Ralph
Deborah Ramsdell
Naomi Ranz-Schleifer
Martha Redeker
Melinda Reed

Gay Regan

Ken Regelson

Barbara Ricca

Thomas Richmond
William & Amy Rider
Marilyn Riede

Travis Rieder

Jean Rioux

Bruce Robbins & Elaine Hanson
Pat Robins & Lisa Schamberg
Alan & Jill Rodomsky
Denise J. Roe

John & Deborah Rohe
William Rolls

Cynthia Ronsani

Robert Rosenbaum

Pepi Ross

Lena Rotenberg

Doug & Elizabeth Roy
Alice Runnette

William N. Ryerson
Daniel Safford

Milton & Jeanne Saier, Jr.
Jonathan Salk

Ana Sarbu

Donald Sargent & Judith Hall
Kay Frances Schepp
Virginia Schilz

Wolfger Schneider

Joel Schwartz

David Seaver

Peter Seidel

Andrew Seiden

Sally Seven

Elizabeth Sharman
Dennis Shaw

Jerri Lea Shaw

Merri Lea Shaw & Bruce Carroll
Jerome Shedd

LeRoy Sherman

Daniel Sherr

Elton Sherwin

Daniel Shively

Michael Silver

Virginia Lindauer Simmon
Sachchida Singh

Michael & Kay Smallwood
Bryce Smith

Sarah Snidal

Phyllis Soboczenski

Carl Soderberg

Carol T. Specht

Richard Spies

Dr. David Spingarn

Brad & Shelli Stanback
Fred & Alice Stanback
Claire Standley

Clara Stayboldt, M.D.
Elizabeth Steele

Rita & Kevin Steffey
Daniel Stein

Wendi Stein & Brian Yarwood
Ken Stewart

Patricia Stewart

Harriett Stinson

Fran Stoddard

John Strack

Mr. & Mrs. Bertram Strieb
Thomas Struhsaker

T. R. Sweeney Jr.

Laura & Mike Tarbox

Nancy Taube

Bruce & Julie Ann Taylor
Nancy & John Taylor

Scott Tegtmeyer

Aija Thacher

Don Thompson

Michael Thompson

Mike Thompson

Missie Thurston & Brian Clifford
Sandra Tofflemire
Meredith Treadwell

Diane Trenhaile

Frederic Trinhel

Kerstin Trone

Gayle Tuch

Ronald Tucker

Paul Ugalde & Catherine Symans
Stephanie Ulmer

Jeffrey & Ellen Van Fleet
Drs. Robert & Valerie Van Houten
Mary Van Vleck

Roberta Vandegriff
Claudia Vetesy

Kenneth Vinciquerra
Cornelia Von Allmen
David Voytek

David Walker

Carl Walker

David Wall

Alice Dodge Wallace

Dirk & Bonnie Walters
Donna Waltman

Deane & Carolynne Wang
Barbara Warren

Diana Weatherby
Catherine Weaver

George Webb

Dr. Charles Westoff

Lois D. Whealey

Jo Lynne Whiting

Katya Whyte

M. Boyd Wilcox

John Wilder

Timothy R. Williams

G. Stevia Williams

Thomas & Patricia Willis
Paul Winder

Kenneth Winer

Robert Wittrock

Dina Wolkoff

Roger Wykes II

David Green & Myrth York
Rev. Itang Young

Mr. & Mrs. Norman Youngsteadt
Leland & Florence Younker
Dr. J. David & Geiger Yount
Jerrold Zar

Dr. H.G. Ziegenfuss

Dr. Ben Zuckerman



BOARD OF DIRECTORS

Bram Kleppner — Chair
Earl Babbie — Secretary

Jerri Lea Shaw — Treasurer
Virginia Carter — Emeritus Member

Jeff Burrow

Madeline Di Nonno

Ron Hoge
Tom Perkins
Jane Putch

William Ryerson

Itang Young

Board and staff lists are as of August 2019,

the publish date of this report.

PMC STAFF

William Ryerson

President & Founder

Kiren Bansal
Associate Vice President
of Development

Kriss Barker
Vice President
of International Programs

Joseph Bish

Director of Issue Advocacy

Lillie K. Bleau
Administrative & Human
Resource Manager

Kyle Bodge

Marketing Associate

Lisa Caruso
Head of U.S. Content

Natalia Cereser
Resident Representative, Guatemala

Scott Connolly
Director of Research

Hailegnaw Eshete
Resident Representative, Ethiopia

Molly Frizzell
Program & Partnership
Development Associate

Christina Guérin
Resident Representative, Haiti

Bria Holness
Donor Engagement Officer

Fatou Jah
Senior Research Associate

Susan Jones
Finance Associate

PROGRAM ADVISORY BOARD

Dr. Neal Baer

Albert Bandura, Ph.D.
Amy Blackstone, Ph.D.
Lester Brown

N. Kate Cho

Zoanne Clack

John Coulter

Eileen Crist Patzig
Herman Daly

Paul Ehrlich

Karina Astrid Eileraas Karakus, Ph.D.

Robert Engelman

Robert Gillespie

Lindsey Grant

Lucy Lee Grimes Evans

Lynn Gutstadt

Maisha Hazzard

Richard Heinberg

Lucy Antek Johnson

Jeremy Kagan

Shiv Khare

Doug La Follette

Richard Lamm

Anthony Leiserowitz

Daniel C. Maguire

Edward Maibach, MPH, Ph.D.
Frederick A.B. Meyerson, Ph.D.

Leilani Munter

Dr. Jotham Musinguzi
Dr. Stephen Kalonzo Musyoka
Sir Richard Ottaway
Chris Palmer

Paula Patnoe-Woodley
Alexandra Paul

Roger Pereira

David Pimentel, Ph.D.
Barbara Pyle

Bill Raffety

Kate Randolph
Jonathan Salk

S.D. Shantinath, Ph.D.
0. J. Sikes

Steven W. Sinding
Arvind Singhal, Ph.D.
Katherine Spillar
Gloria Steinem

Sir Crispin Tickell
Monique Tilford

Peter C. Vesey

Dr. Charles Westoff
Paul Winter

Robert J. Wyman, Ph.D.
Philip Zimbardo, Ph.D.
Robert Zinser

Charles Kalonga

Resident Representative, Zambia

Jean Bosco Kwizera
Resident Representative, Rwanda

Patrick Lubowa
Resident Representative, Uganda

Gabin Kifukiau Mabanzila
Resident Representative,
Democratic Republic of the Congo

Jean Bosco Ndayishimiye

Resident Representative, Burundi

Ephraim Okon

Resident Representative, Nigeria

Rajan Parajuli
Resident Representative, Nepal

Lindsay W. Reid

Program Manager

William Rider

Vice President of Finance

Wendi Stein

Program Manager

Stephanie Tholand
Director of Program &
Partnership Development

Missie Thurston
Director of Marketing &
Communications

David Walker

Executive Vice President

Carly Wickell

Prospect Research and Database

Manager
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